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Abstract

Code of project : KNO-03/2561

Project name : Smartphone Brand Image from China Affecting to Decision Buying of
of Bachelor Degree Students in the Bangkok Area

Researcher name : Chittima Chantharaphon and Yada Sriwithurn

This research aims to study the brand image of smartphone phones from China
which affect the decision to buy a smartphone from China by university students in
Bangkok. A questionnaire has been used to collect data from 400 university students in
Bangkok from 10 universities have been randomly selected from 32 universities in Bangkok.
And these selected universities are divided into 3 groups according to the geographical
location, namely Bangkok, inner layer Central Bangkok And the outer Bangkok. To examine
the relations between variables and the results of the research that show brand image of
smart phones from China its affect the decision of university students in Bangkok to buy a

smartphone from China by statistical significance.

Keyword : Brand image, Buying decision, Smart phones from China

E-mail Address : jane_gemma@hotmail.com

Period of project : October 2017 — August 2019
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Worldwide Smartphone Sales to End Users by Vendor in 2Q16 (Thousands of Units)

Company [T 2018 2016 Market 2015 2015 Market
Share (%) Share (%)
Units Units
IMSun 76.74 72.07 1
IAople 34395 0 129 48,085 5 14 6
Huawe I 30,670 7 | 26,454 4
Oppo 18.4 4 4
-."Jﬂl:r'i U 164
Others 160,162
Total 344,359.7 100.0 330,312.9 100.0
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