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Abstract
The purpose of this research was to determine factors affecting customer satisfaction/loyalty of
HomePro and Globalhouse Conceptual framework was based on American Customer Satisfaction Index Model.
Stratified random sampling technique was applied to select 407 customers to answer self-reported questionnaire.
Data were analyzed by Linear Regression Model. Research findings revealed that factors that significantly affected

customer satisfaction of HomePro and Globalhouse consisted of perceived quality and image.
Keywords: American Customer Satisfaction Index Model, HomePro, Globalhouse
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PQ PV IM Csl CcC CL
CE (X1) 0.751 *** 0.402 *** -0.0360 ***
PQ (X2) 0.634 0.323 ***
PV (X3) -0.0106
IM (X4) 0.333 %% 0.503***
Csl (X5) -0.267%** 0.669 ***
CC (X6) -0.0145
Cl (X7) 1.002%**
Constant  -0.0855 **** -0.446 -0.0195 0.314 0.388 **** 0.325 *xxx*
N 407 407 ao7 ao7 407 407
rss 2.207 4.258 4.604 1.074 10.39 2.698
Log- 484.2 350.5 334.6 630.8 168.8 443.3
F-test 883.5 *** 515.8 *x** 463.6 **** 427.1 % 15.61 % 1971.1 %
R2 0.814 0.719 0.534 0.810 0.0371 0.486
Adj. R2 0.813 0.717 0.533 0.808 0.0347 0.484
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