NsUsERATINTIEAUNA Usednl 2562 nmsdanislugamalulagihmaudeuuda

Jadeiidenadanmanuaivesfléuinisuannaindu ilensdeansvasuanmaindula
funewndiaduiatauumduaef lulwaiuiisneiiiu Smiavssauditus
Factors Affecting to Image of Application Services for Communication of Application Line and Application
Facebook Messenger in Hua Hin District, Prachuapkhirikhan
g3 Wizasen uazSgytudl d9iATegNeY
Suree Peeranarong and Thanyanan Worasesthaphong
WYREUINNTIUNTIANG WIneaewalulag ensrasaulnduns
Inenaslnislnaina JminuszaiuAsdus 77110

E-mail: suree.pee@rmutr.ac.th, than.wr@rmutr.ac.th

UNANED
n53piidavhauiiefnuladedwmaren nanualvesfldusnisuenndintuiiient sdeans vesuennaiady

laduazuanndinduradasuaduiaes luaiiufisuaeimiiu JminUszaudidus InsdinsounuiAnvesuideain

wuudnaessvianuiianelavesfuslnaveanizeiusni namsidenud anudnavesgliuinsuenndinduiiions

o A 9

doans fnalunuindennanvalveslduinisedallidedAyisziu 0.01 Feladendwadenmanualusenausie

anuudeliovenenndindu Anuvaendouazanunaiilunisiuiardwewayadnisaunsansianulududile

PANYTLAU
AdAgY: Nanwal, wuuinassrriauianela

Abstract
This research was conducted to Study the factors that affect the image of the users of communication
applications Of application lines and applications for Facebook Messenger In the area of Hua Hin district
Prachuap Khiri Khan Province With a conceptual framework of research from American Customer Satisfaction
Index model The research found that User loyalty, application services for communication Has a positive effect
on the image of the service users at the 0.01 level Which factors that affect the image consist of reliability,
application requests Security and speed in receiving and sending data for information, and can set privacy at

many levels.
Keywords: Image, American Customer Satisfaction Index model
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